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Main contribution to 
the IDF

• Boost local demand 
for milk and dairy 
products



Members and 
functions

• Experts in communication and 
marketing

• Communication messages for relevant 
topics
• Applied per country

• Joint meetings with other Standing 
committees

• 2024 – sustainable diets



Ongoing work-item: 
Communication framework
for Plant-based products



Publications: Global Marketing trends report



International Milk 
Promotion Group 
(IMP)

Permanent task force

Generic Marketing/ unbranded



What is the IMP? Generic marketing campaigns 
Founded in 1965
20 Member countries



Value for South Africa: 
IMP  and Rediscoverdairy

- Rediscoverdairy campaign
- Midyear meetings – share case studies
- Market trend/consumer behaviour



Campaigns





IMP trophy competition, finalist 2023 

• IMP Yves Boutonnat Trophy

Dairy Gives You Whatever 
Go You Need.

Three winners selected 

• Australia

• Canada

• South Africa



Global Dairy Platform



In summary

IDF

SCENV

SCDPE

SCNH
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IMP
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